HOW B2B MARKETERS ARE USING

Emall marketing has become an Invaluable asset to marketers, Pardot conducted 2
survey to learn more about how marketers are using email,

= : - — —
65% awoowre $525%%%° Q7% oo §:
LESS THAN 25% OF ggs 55 e BETWEEN 26-50% g5
THEIR BUDGETS TO 555555 OF THEIR BUDGET sse
EMAIL MARKETING. sssess T0 EMAIL. s

\A HOWEVER, 70% AREN'T USING EMAIL MARKETING
AS THEIR PRIMARY TOOL FOR LEAD GENERATION.
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20% of marketers forgel ebout time
10nes When planning campaigns
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HOW ARE MARKETERS CPTINZING THEIR EMALS TO MAXMIZE EFFECTIVENESS? WHAT IS
THE BESTTMME OF DA O THE BEST CONTENT TC SENDT LET'S TAKE A LDOK!
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THIS 1S THE LONTENT REPORTEL) BY MARKETERS 10 BE THE MOST EFFECTIVE FOR SETTING RECIPENTS 10 AESPOND.
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