14 DIGITAL MARKETING PREDICTIONS

FOIR 2022

1. CONTENT SELLING

93% of the most

Content marketing will take the approach of
content selling ~ focusing on helping sales with
content marketing and measuring the results.

O 2. A SINGLE TECHNOLOGY PROVIDER

One of the emerging trends in ’—
digital marketing is switching to
an all-in-one software provider.

3. HYPER-TARGETED CONTENT

&
People don't like being bombarded

by irrelevant ads ~ but most of them ’7
don't mind ads targeted to their 49% of people wil dis
specific needs.

$40 bilion

4. VOICE SEARCH .
OC&C predicts that oo

2017 2022
voice-activated commerce

will increase rapidly in the
coming years.

OO 5. NEW POSITIONS IN MARKETING
N

i1 Univorsiy procicts that tho positon of
Market Research Analyst willncroase in growth, such as Growth Hackers and

opularity by 41,2% by 2020 Market Research Analysts.

Traditional titles in marketing will give
way to jobs focused on analytics and

[ . tenss | 6. PERSONALIZATION

90% e
s One part of closely targeted marketing is personalization
on by
2 2022 will see an enormous rise in the amount of

personalized content

7. COMBINING MARKETING AND SALES

Marketing and sales will continue to
collaborate and move closer together

Liana's survey, 29,5% of
Joser collaboration

— some teams will even merge
together. ‘marketing automat

8.INVESTMENTS ON THE RISE

87% ot

el

9. CATER TO GEN-ZERS [¥iow o spproch Goneraton
(@)  cotaborate it infiuencer
&

Gen-Zers are expected to constitute about

40% of all consumers by 2020, Their

consumer behaviour differs from that of

Be transparent and honast J

previous generations

People are more aware of
their data, and want to know
how it's used

11. THERE'S AN APP FOR THAT

e The increasing speed of the
e spencing wil gron mobile network will make sure
,$63 blHlon by that marketers need to focus

their efforts on mobile marketing

12. THE FALL OF SOCIAL MEDIA

oD

Traditional social media platforms are losing
their popularity. Efforts need to be relocated to
other channels, such as email and PR.
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I:I 13. JUST-IN-TIME MARKETING
O/ ’738 9% ot compmnsizng | JUStiT-ime marketing
Just - mo markating have foouses on giving
grow ek i reves consumers exactly what
by moro than 25%. J they want, when they want it

14. THE RISE OF THE MACHINES

Alis no longer a buzzword, but is r
being implemented in marketing
and communications

technologies on a rapid pace.

liana



